
Hello!
MY NAME IS KATNEY BAIR

The following pages show my  
graphic design samples for  
consideration for the Creative  
Services Lead (Graphics Designer III) 
open position at the City of Portland 
Water Bureau.  

These samples demonstrate my 
experience creating visual content 
that is easy to understand and 
accessible to people with diverse 
cultural, educational and economic 
backgrounds and abilities. 
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Sample 1
MULTI-PAGE BOOKLET
Yale New Haven Hospital Cardiac Surgery Guide for Patients

An example of a multi-page booklet that adapted complex medical information into visual  
content that is easy to understand and accessible to people with diverse cultural, educational  
and economic backgrounds and abilities. 

I designed this 64-page spiral bound, tabbed booklet with pocket folder to support cardiac patients 
with different types of heart disease explore the treatment options available to them at Yale New 
Haven Hospital, the teaching hospital for Yale University. 

Content includes anatomical illustrations, campus map, glossary of technical terms and consistent 
typographic hierarchy to help patients navigate and locate information relevant to them. Photos of  
actual staff and patients represent the diverse population found at this non-profit community 
hospital. This book was produced in English and Spanish.



November 4, 2020 Creative Services Lead (Graphics Designer III)  - Katney Bair Samples page 2

Yale New Haven Hospital Cardiac Surgery Guide for Patients - Interior pages
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Sample 2
DIGITAL AND SOCIAL MEDIA GRAPHICS
• Concordia University
• Portland Wind Symphony
• Yale New Haven Hospital
• NW Natural Gas 

Examples of content adapted for digital use/social media. 
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Sample 3
INFOGRAPHICS
United Way Live United Report to the Community 

Illustrations that communicate either social concepts that aren’t 
easily communicated through a photograph. 

Every year the Unite Way of Greater New Haven produces a 24-page 
report that highlights their programs, partnerships, donors and 
results. I created infographics to support the written content and 
provide graphic interest throughout the document. Report followed 
United Way national brand standards. 

LIVE UNITED
2015 REPORT TO THE COMMUNITY

United Way
of Greater New Haven

Jeremy Fain is taking parenting  
classes so he can help his 2-year-old 
daughter take on the world. 
Read his story on page 2.
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United Way of Greater New Haven brings 
together thousands of people from across 
our 12-town community to make this place 
better for everyone. Change wouldn’t happen 
without people like this (and YOU!).

Grace Lee, a 
manager at Target, has 
supported United Way 
with in-kind donations 
of Christmas trees for 
preschool programs 

and cleaning supplies 
for formerly homeless 

individuals.

Ana Brown volunteered  
to conduct mock 

interviews of local job 
seekers, then organized a 
professional clothing drive 
at her workplace to make 
sure that everyone who 

was looking for work made 
a great first impression.

Nick Phillips, from 
Alexion Pharmaceuticals, 
volunteered to knock on 
the doors of families of 

incoming kindergarteners 
as part of our annual 

Kindergarten Canvass, 
which aims to better 
connect families to  

local schools.

Gloria Holmes and 
several dozen other 

women from United Way’s 
Women’s Leadership 

Council assembled over 
1,000 “reindeer cocoa 

cones” as a fun-hearted 
holiday appreciation gift 

for local educators.

Sylvia Patterson 
volunteered as a 

United Way budget 
coach, helping local 
families adapt their 

budgets to make 
the most of limited 

resources.

 Angelo Porretta donned 
a festive hat for Mason 

Inc.’s Holiday Hat Bonanza 
competition, which raised 

awareness for United 
Way’s Neighbor to Neighbor 
campaign. Every vote cast 
resulted in a donation to 

provide emergency  
food and shelter to local 

people in need.

Sydney Perry,  
CEO of the Jewish 

Federation of Greater 
New Haven, partnered 

with United Way to host a 
Poverty Simulation at the 
Jewish Community Center 

in Woodbridge to raise 
awareness of and empathy 

for the many people  
in our region struggling 

to make ends meet.

Tom Sansone and his wife, Ruth Beardsley, 
received United Way’s 2014 Alexis de 
Tocqueville Award for their sustained 
efforts to make “our corner of the world a 
better place.” Tom chairs our Tocqueville 
Society as well as the United Way 
campaign at Carmody 
Torrance Sandak & 
Hennesey LLP, where 
100% of employees 
donate and volunteer. 

Lawanda Leslie has served 
as a leadership volunteer 
on our Board of Directors 

and Early Head Start 
Committee and helped 

secure a sponsorship for a 
public film screening as 

part of our advocacy work.

              Cynthia Walker donates  
            to and serves as a  
         champion in Yale  
        University’s United Way  
      campaign because she  
   believes “we can change the 

trajectory of children’s lives  
 by investing in early 

childhood education. 
Combined with others, 
my gift can make a  

  lasting difference.” 
   Because of  
   advocates like 
Cynthia, Yale 
achieved a 14% 
increase in  

      giving  
last year.

PEOPLE WHO LIVE UNITED

Matthew O’Connell,  
age 10, painted a  

“Home Sweet Home” 
picture for a neighbor 

who was housed during 
our 100-Day Challenge  
to End Homelessness.

Dear friends,

The people of Greater New Haven have a long history of coming together 
to create change. It’s one of the many remarkable qualities that makes our 
community such a great place to live. Over the past year, we have seen our 
community unite to face important issues and create new opportunities, 
and United Way has been an engaged partner in these efforts. Together we 
change lives and transform communities. 

Because of your belief in and support of a community united, we continue 
to work to ensure that every child enters school developmentally on track, 
every young person graduates from high school prepared for college and 
work, and every individual and family has the opportunity to progress 
toward financial stability. 

As you read through this annual report, you will see what’s possible when 
we come together to advance the common good. These examples of positive 
change would not have been possible without your generosity, commitment, 
and support – and for that, we are very grateful.

As a community, we have many reasons to be proud and even more to be 
hopeful. We thank you for joining us in this work. Great things happen  
when we LIVE UNITED.   
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Dr. Seuss’s Birthday . . . . . . . . 20

United Way advances the common good by creating opportunities for a better life for all. 
Our focus is on education, income, and health—the building blocks for a good quality of 
life. United Way recruits the people and organizations who bring the passion, expertise, 
and resources to get things done.

OUR MISSION

CHARLIE MASON 
BOARD CHAIR

JACK HEALY 
PRESIDENT & CEO
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Lisa Boehme got up at 3 a.m. 

for three days straight to  
make coffee for 183 

community volunteers who 
trekked across our region in 

the wee hours of the morning 
to assess the needs of the 

homeless in our community.

United Way depends on the expertise and wisdom of local 
volunteers who lead our impact in the community. In the summer 
of 2015 we welcome a new Board Chair, who is as passionate 
about making a difference as we are. We thought you’d appreciate 
learning a little more about him:

NAME: Andrew (Andy) Boone

DAY JOB: Account Vice President & Wealth Advisor, UBS Financial Services

FIRST DO-GOOD PROJECT: Selling fertilizer door-to-door as a 10-year-old for my  
Boy Scout Troop.

SECRET HOBBY/SKILL: I tie all my own bow-ties. Don’t ask if it’s a clip-on!

NUMBER OF KIDS: Four

WHY HE LOVES THIS COMMUNITY: The people of Greater New Haven are open and willing to 
help make our community an even better place to live. They take your call, ask how they 
can help, and open doors.

SOMETHING THAT WOULD MAKE THIS PLACE BETTER: I think it always comes back to more 
quality jobs that pay a livable wage for an honest day’s work. I’m proud that United Way 
has funded and supported organizations which create these jobs and train people for 
these careers.

A CAUSE HE’S PASSIONATE ABOUT: I believe access to quality early childhood education is 
one of the essential keys to citizens growing into fully realized, mature members of our 
society. Without quality early childhood education, society will pay a price for the lifetime 
of that child.

DO NOT ASK HIM ABOUT: Triathlons, unless you have 30 minutes to spare and want to hear 
about bike power meters.

SOMETHING THAT INSPIRES HIM: I’m inspired both by extraordinary feats of 
accomplishment and also by common daily persistence in the face of adversity. Single 
parents getting kids to school on time are as worthy of my admiration as the winner of 
the Boston Marathon.

FAVORITE CHILDREN’S BOOK: Anything by Mo Willems: Don’t Let the Pigeon Drive the Bus, 
Knuffle Bunny, all the Elephant and Piggie Books. Mo Willems has rescued bedtime!

SUPERHERO: Benjamin Franklin

FUN FACT: I’ve swum from Alcatraz to San Francisco five times (and never seen a shark).

NUMBER ONE GOAL AS BOARD CHAIR: Spread the word so that all of Greater New Haven 
knows that United Way is changing our community for the better.

WHY HE LIVES UNITED: I believe United Way knows the best way to deploy my philanthropic 
dollars and my volunteer time to change the odds for those in need in our community.

1Other Revenue includes investment returns and 
 pension benefit changes.
2Program expenses include donor directed gifts,  
 direct grant expenses and program expenses.

Revenues Released from Restriction 
for use this Fiscal Year $1,661,477

Institutions/Companies $690,519

Neighbor to Neighbor $295,3151

Grants and Bequests $1,975,421

Individuals/Employees 
$3,013,060

Federal Grants $542,953

Special Events, Sponsorships 
& Other Revenue1 $537,998 

TOTAL REVENUE
$8,716,743

TOTAL EXPENSES 
$8,347,115 

Programs2  $6,740,767 

Management & General $761,726

Development $679,342

Allowance for Uncollectibles $165,280 
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Charles Mason, Chair
Mason Inc.

Andrew Boone, Chair Elect
UBS Financial Serivices

To learn more about United Way’s finances and investments, 
please visit uwgnh.org, where you can find copies of our 990 
and audited financial reports.

13

$1,095,061
Value of additional support 
United Way contributes to  
the community beyond our  

reported financials, including  
volunteerism, supply drives, 

conference space, and  
federal programs

16,000
Number of people we’ve  

hosted in over 900  
community meetings since 

2013. United Way offers free 
meeting space for nonprofits 

and community groups.  
Reserve meeting space at  

uwgnh.org/nonprofits.

$7.2 million
Amount returned to 

our local economy by 
Volunteer Income Tax 

Assistance. Volunteers 
helped 4,912 low-income 
families in our region file 

their taxes for free.

1,871
Number of people  
who volunteered 

through United Way 
last year

$1,095,061

$1,095,061

$1,095,061
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TAKING THE HELM2014-15 Board of Directors

VOLUNTEER LEADERSHIP OUR FINANCIALS

Carl Amento 
South Central 
Regional Council  
of Governments

Ashika Brinkley
CT Association of 
Directors of Health

Kermit Carolina 
James Hillhouse  
High School

Timothy Cashman
Wells Fargo

Jack Cockerill
U.S. Trust 

Kelly Ann Day
New Reach

Joe Dornfried 
Carmody Torrance  
Sandak & Hennessey

Judith Hackman
Yale University

Andy Eder
Eder Bros.

Josh Geballe
Core Informatics

Ron Harichandran
University of  
New Haven

Michael Holmes
Yale-New Haven 
Hospital

Liz Lasater 

Lawanda Leslie
UIL Holdings  
Corporation

Rebecca Matthews
Wiggin and Dana

Jay Morris
Yale-New Haven 
Hospital

David Salinas
Digital Surgeons

Roger Sciascia
Weinstein and 
Anastasio

Clarky Sonnenfeld
Little Wonder

Elizabeth  
Stauderman
Yale University

Elizabeth Stewart
Murtha Cullina

Diane Turner
Yale University

Five years ago, New Haven launched an ambitious initiative to improve 
its public schools. There were efforts to increase the rigor of 
instruction, institute performance pay, and develop strong school 

leaders, but those measures – while essential – were not sufficient to 
change the odds for children and families in need. “We knew that social, 
emotional, and physical well-being play a big role in academic 
achievement,” said John DeStefano, the former Mayor of New Haven. “We 
also knew that there were hundreds of nonprofits who wanted to help us fill 
the gaps, but we didn’t have the infrastructure or relationships in place to 
connect those partners with schools. That’s when we turned to United Way.”

United Way led the effort to build a new system to assess school needs, 
bring in outside partners to answer those needs, and measure the results. 
“It was an easy sell to our board because it was totally in line with what we 
believe as an organization,” said Jack Healy, President and CEO of United 
Way of Greater New Haven. “We focus on the issues too big for any one 
organization to solve alone, and this was clearly an area we knew we could 
make a significant, lasting impact.”

That partnership, dubbed Boost!, quickly expanded from five pilot 
schools to 16, and the district has announced the system and strategies 
United Way developed will be adopted in all New Haven Public Schools in 
the 2015-16 school year. “It’s obvious to us that schools cannot operate in 
isolation of community,” said Garth Harries, Superintendent of New Haven 
Public Schools. “With United Way’s leadership, we’ve gradually adapted the 
way we do business to do a better job reaching out to parents and outside 
partners to support students in new ways.” 

“United Way gave us the tools to figure
  out what our school needs.”

6 7

The most radical changes were realized on the school level. “Before 
Boost! we were on our own to find community partners willing to help, and 
we had no infrastructure to help us figure out what type of services we 
needed,”  said Maureen Bransfield, principal of New Horizons School. 
“United Way gave us the tools to help us figure out what our school needs, 
as well as a way to determine which partners will make the greatest 
difference in students’ lives.”

“ United Way [is the] lynch pin in New 
Haven’s school reform effort.”  
Stefan Pryor, former Connecticut Education Commissioner

BOOST! in action at Metropolitan 
Business Academy
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BUILDING A SYSTEM 
TO FILL IN THE GAPS
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INCOME

From left:  
SAM volunteer 
budget coach 
Jennifer Cutrali 
and Cerella Craig 
discuss Cerella’s 
financial goals.
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C
erella Craig is a single mom who wants to be a good role model for her young daughter. Cerella 
works full-time, but often struggled to pay bills on time and get her finances in order. She tried 
a few systems to manage her money, but came to realize she needed guidance to achieve 
financial stability and give her daughter a life full of opportunity.

Cerella signed up for United Way’s Smart About Money (SAM) program, which pairs low- and 
moderate-income families with volunteer budget coaches, who help participants identify financial 
goals, track spending, and manage a budget. SAM is part of United Way’s broader goal to help families 
and individuals achieve greater financial stability, which is a building block to a better quality of life.  
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COMMITTED, CONSCIOUS, CONFIDENT, SECURE

“Let’s talk about what 
options you have, and  
if you can do it better.”

SIGN UP FOR FREE BUDGET COACHING 
OR TO VOLUNTEER AS A SAM COACH 
BY EMAILING SAM@UWGNH.ORG OR 
CALLING 203-691-4203.

“I didn’t learn about budgeting at home or  
school when I was growing up. I was doing the 
best I could before SAM, but wasn’t sure I was 
handling my finances in the most strategic way,” 
Cerella said.

Over a six-month period, Cerella met with 
Jennifer Cutrali, a volunteer coach who, by day, 
serves as a Vice President, Credit Portfolio 
Manager for TD Bank. The two women scheduled 
their one-on-one sessions in the evening to 
accommodate Cerella’s schedule, and Cerella 
was able to bring her daughter when she needed.

Jennifer gave Cerella the support and 
confidence she needed to make changes in 

spending and organizing her finances. “Jennifer 
never made me feel judged or like I was doing 
something wrong,” said Cerella. “Instead  
she’d say: ‘This is what you’re doing. Let’s talk 
about what options you have, and if you can  
do it better.’”

Cerella started tracking her expenses daily 
to become more aware of how she was spending 
money and made sure her spending aligned with 
her long-term goals. “Cerella is totally committed 
to achieving financial security for her family,” 
said Jennifer. “My role is to talk to her about 
where she’s headed and give her the financial 
tools she needs to get there.”

As a result of SAM, Cerella is now paying 
her bills on time and making more conscious 
choices about how she’s allocating resources. 
She’s confident that she’ll be able to set her 
daughter up for success – and pass along the 
tips she’s learning from Jennifer. Her advice to 
other working families? “Don’t be embarrassed 
or ashamed to ask for help.”

The federal definition of “poverty” is based on an adapted budget from 
1963 that does not reflect changing family needs or different costs of 
living in different locations. 

That’s why United Way commissioned a study of how much it costs to 
survive – and thrive – in New Haven County.  

Read United Way’s full study of financial hardship in Connecticut  
with a particular focus on the large percentage of people in our state  
who are Asset Limited, Income Constrained, Employed (ALICE). 

Visit Alice.CTUnitedWay.org.

How much does it take for  
a family of four to thrive in 
Greater New Haven? ?

FEDERAL 
POVERTY LEVEL 

BASIC SURVIVAL 
BUDGET

Includes childcare. 
Does NOT include 
health insurance, 
savings, repairs, 

and entertainment

STABILITY
BUDGET

Includes licensed
childcare, basic savings, 

employer-sponsored 
health insurance, and 

one meal out per month 

$

$

$

$24,250

$66,889

$107,376

$11.66
per hour*

$32.16
per hour*

$51.62
per hour*

45% 

City of 
New Haven

57% 

NEW HAVEN COUNTY
FAMILIES NOT MEETING  
BASIC SURVIVAL BUDGET
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Thank you!
I APPRECIATE HAVING THE OPPORTUNITY TO 
SHARE SAMPLES OF MY WORK WITH YOU

You can see more examples of my work at  
katneybair.myportfolio.com

http://katneybair.myportfolio.com

